LU
&
<
0 <
-
=
m

FAIRTRADE




W
(=]
<I
o
=
[
&




Almost1,700 retailers
participated in Fairtrade
Month 2023



More than 600 retail and brand partners ordered the
point-of-sale kit.

FAIRTRADE

CHOOSE

FAIRTRADE
& JOIN THE
COMMUNITY

SEE

THE IMPACT
OUR PURCHASES
MAKE

0 Small Poster 6 End Cap Poster ° Shelf Wobblers
This can be used in a window, display fixutre or in We suggest you use this above a key end cap display where you can highlight Use these eye-catching materials around your store to
an entranceway to highlight that you are supporting all of your key Fairtrade promotional offers; this will drive attention, foot traffic highlight Fairtrade products in —aisle and any special

Fairtrade. (11x17 inches) and sales! (23x35 inches) promotion prices on offer. (3.5x3.5 inches)



Retail features &
promotions

The retail promo page was used as a
tool to guide consumers to local
participating retailers offering in-store
and online promotions during Fairtrade
Month 2023.

Feature of the week
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FEATURE OF THE
WEEK

save
jlon)
foods

SAVEON FOODS

Save-On-Foods is committed to the
circular economy and zero waste,
combating climate change, and
responsible and transparent supply
chains

See their Fairtrade Month deals
and find a location near you

& fairtrade.ca
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We saw 13 retail banners offering flyer promotions across
1,265 locations.

FAIRTRADE. FAIR PRICES. RN B REcc St rarete

au chocolat < o | Tresh and fully recydobl, enjoy yeur bvcuite

@ Célébrons le mois d
e COMmerce équitabl

Ethique et délicieux!

Ut for B EQuidrat S5CI 0P cur seqam( bananas!
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We also saw hundreds of in-store point of sale displays
across locations.
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We saw high retail engagement on social media, with16 S
banners posting to a cumulative audience of almost 200k.

O manitobaliquormarts
a0 rachellebery @ manitobaliquormarts - Original audio

Cheers to
Fairtrade

fongosmarkets - Original audio Celebrate Fairtrade month.
Sample a Fairtrade Certified
wine this October.
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"It letsyou know
4 a product follows our
social, economic,
andenvironmental |
Fairtrade Standards. ¥
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40 brands participated in
Fairtrade Month 2023
activations

This marks a 11%
increase over 2022.
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FAIRTRADE

Brand features &
promotions

AWAKEW  BALZACS

The brand promo page featured

with exclusive Fairtrade Month
promotions on their Fairtrade products.
Throughout the month, we actively

drove consumers to the page through
social media, newsletters, and digital
advertising.

.‘ This marksa

74% increase
over2022.

Feature of the week

MID-DAY
SQUARES.




We promoted the “Feature of the Week” across our social
media, newsletters and website.

&8 foirtradecanada

(@) foirtradecanada Have we got a deal for you! o

Witkiam

On a une offre du toanerre pour toi! W

Deal of the Week

Café William DA

20% off all their Fairtrade certified prodi
o . o

Special OneCoffee
giveaway

Tris Tuesday, October 10th we'll be
hosting an exclusive giveaway with
OneCotfes you won't want to miss out
on! Hint, hint: there may be 8 Keurig
machine involved,

FOLLOW ONECOFFEE

Feel the Ontario love

We've partnered with Karishma Porwal,
aka @karishmaclimategir, for a giveaway
valued around $400, including a 2008 gift
card to Longo's, a 503 LCBO gift card,
and products from Balzac's Coffeo,
Bridgehead Coffes, Birds and Beans, The
Better Chocolate, and Crank Coffee.
Dropping October 12, Open to Ontario
residents only,

FOLLOW @KARISHMACLIMATEGIRL

myikn

Deal of the week - Prana
Satisfy your hunger for Fairirade with
Pranal Throughout October, get 20% off
all their Fairtrade certfied products with
the code PRANAFAIRTRADE

VIEW BRAND PROMOS:

CATCH THESE CAMEOS ON OUR INSTAGRAM

We've invited some of our friends to take over our Instagram channel to

& email fairtrade.ca

Q FAIRTRADE

FEATUREOFTHE
WEEK

MID-DAY SQUARES

Everything a chocolate bar isn't,
everything a functional bar wishes
it was.

Get 15% off their entire online
store with the code FAIRTRADE.

Valid Oct 1 - 31.

& fairtrade.ca
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More than 40 brand partners actively spread the word about
Fairtrade Month on social media.

e pranafoods.ca

\Q bridgeheadcoffee

w | kickinghorsecoffee

\L@ balzacscoffee iulio d
: Fairtrade
month

WHY THE
FAIRTRADE?

[ FAIRTRADE [ 4

. caminoamigos Following  «*-

\@ reunioncoffee Following  ++*
A

@ benandjerrys Following  **-

Tasty AND fair.

FAIRTRADE MONTH
A CELEBRATION OF THE SUSTAINABLE
COMMITMENTS MADE BY BUSINESS PARTNERS
LIKE REUNION COFFEE. THE ADVOCACY OF
GRASSROOTS GROUPS. AND THE DEDICATION OF
CANADIAN SHOPPERS TO SHOP THEIR VALUES.




Brands also talked about Fairtrade Month in their

newsletters.

level i

grg

FAIRTRADE

OCTOBER IS
FAIRTRADE MONTH

SUPPORTING FAIRTRADE
FARMERS AND THEIR FAMILIES
SINCE 1997

€thical
bean

= coffee

whole bean ground pods bundles

We're proud to be

Fairtrade is not a marketing slogan - it's part
and parcel of who we are since day one.

To celebrate fairtrade month, we're having a
little sale... choose your savings and add the
corresponding code at checkout.

FAIRTRADE

CAFFEINATED CHOCOLATE

DID YOU KNOW
OCTOBER IS
FAIRTRADE MONTH?

When we choose Fairtrade, we
become more than just a brand,

To celebrate Fairtrade Month this October, we're showcasing our certified coffee brands that help
or a farmer, or a grocer, or a shopper.

make a difference, whether it's in terms of environmental sustainability or community
development.

We become the embodiment of a
vision for a better world - a world
where farmers and workers have an
equal seat at the table.

is a global system committed to protecting the
e interests of coffee farmers and communities by creatin
#WeAreFairtrade yeean

long-term business partnerships based on faimess and
FAIRTRADE mutual respect



Kicking Horse Coffee launched a dedicated Fairtrade

landing page for Fairtrade Month.

L)

Q
FAIRTRADE
MATTERS.

It means consistent income
and security for farmers.

Better growing conditions.
Better communities.
It means coffee that feels good.

And tastes great.

And that matters to us.

& LEARNMORE

Send message

SHOP v LEARN v ABOUTUS v CAFE Q SEARCH  FIND US

SUSTAINABILI

-

FAIRTRADE FOR GOOD

Impact of Kicking Horse Coffee’s Partnership with Fairtrade

Kicking Hor: partnership with Fairtrade ha:

sin pillars of impact:

Dirct to producers — purch
their communitias, thi

Fairtrade Pramium.

Through tha Fairtrade sy
nd update the Standards, measura their impact.
hrough Producer Net

on all Kicking Horsa Coffea

Imeages: Fairtrads International 2023

Wiezonlyfair

ey
FAIRTRADE

See how Kicking Horse
communicates about
their commitmentto
Fairtrade .


https://www.kickinghorsecoffee.ca/sustainability/fairtrade?utm_source=email&utm_medium=campaign-email&utm_campaign=Fairtrade%20Month%20-%20Canada%20Eng&_kx=UfNY3ciBu62kQAvUh1XjOPSxLr8x9r4ovf-MUQ9NuTbPmia20T4U6IIqTZhAaZgg.S3s5qN

Brand partner Instagram takeovers Y

FAIRTRADE

Brands connected with our community by taking over our Instagram channel and sharing
their values and commitment to Fairtrade.

@FAmTRADE \%
level o
e e
This is ground
- why 5
Fairtrade is helping /
change the cocoa 2 o
Il and sugar busine &q
for the better and
PRANA is part of it. FAIRTRADE
INSTAGRAM
B TAKEOVER Thanks for joining us to learn
@ alittle about Fairtrade wine
N\
‘ : QY
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Engaging Canadian campuses was a key objective in 2023.

We saw more than 3o
campuses participatein
Fairtrade Month 2023



Campus Challenge

Partnering with Equifruit as guest judges, we
launched the Fairtrade Campus Challenge for
Fairtrade Month 2023.

Campuses were given the opportunity to
show off all the creative ways they advocate
for and promote Fairtrade on campus.

In total, we received 8 submissions from
campuses. Thinking outside the box to raise
awareness on campus, Wilfrid Laurier
University was named the winner of this
year's inaugural Campus Challenge

inpartnershipwith [II[[}{|

100% Fairtrade

FAIRTRADE




Awake Chocolate
campus partnership

To sweeten the deal, Awake Chocolate
offered BOGO coupons to participating
campuses to use during their activations.

500 coupons were distributed across 16

campuses to help amplify their events, booth
displays, and giveaways.

Featured partner

AWAKE®

FAIRTRADE
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18 campuses went above and beyond to talk about Fairtrade
Month on social media.

rade

ufairtrade Following -

G cufairtrade Following

Fa|rtrde
Month Events

Come sample Fairtrade
products that McGill offers!
Son feoe Celebrate
o Thanks
'11:30-13:30
forg°|ng - with us FAIR TRADE ,
R about fair prices for farmers With us,todayl
19](]:‘3‘;!‘:«3(;3..: at Bananacore! Drop by to sample some Magic Bars "
Carrefour = e fand
24 October (Tue) o o FAIRTRADE

@- sustainhumb:
Humber Lakest

Following

Following

, lauriergreen Following

:“‘;0 @9 ‘ HAPPY

FAIRTRADE
FAIRTRADE WEEK
Buwnch 2 Jeam

) goaticle
\q FAIRTRADE CAMPUS
DESIGNATION

Wednesday October 25th
SHA 133
11-1

Join us to leam more about

— 4
. seat at the table.

q WE
U 3 @ nuneer
& . 2 VeAreFairtrade e T

O k&

2 Free Fairtrade refreshments!




Campus Instagram takeovers

Throughout the month, campuses demonstrated their commitment to sustainability and
Fairtrade by taking over our Instagram channel.

" éak?versm
| HELLO FROM YORK U! &

We're taking over Fairtrade Canada’s
Instagram story today!

HWEAREFAIRTRADE
T O

Create B

- EHHS
MU ©''s FAIRTRADE
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FAIRTRADE
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FAIRTRADE

@karishmaclimategirl
63.7k followers

karishmaclimategirl

. Sustainability advocate Karishma
Paid partnershlp wih firradecanada Porwal partnered with us to launch the
i e AP M i first Fairtrade Month giveaway,

Fairtrade month?! It's meant to be. And you're meant to win this

e e e featuring Ontario-based Fairtrade
when I'm shopping for goodies: % el .
o certified brands and retail partners.

g8 1) Fairtrade helps secure better prices for farmers - in a world
where, all too often, farmers are exploited - Fairtrade helps bring
farmer voices to the table for a more equitable trading system.

o
‘% 2) Fairtrade is one of the only certification programs that is
50% owned and operated BY farmers, FOR farmers. Wow!

v Qav t
w Liked by robdesson and 503 others 3 45 co m m e n s

OCTOBER 12

e 7.5k impressions

S A . 7
BAC!'!“AC' BRIDGEHEAD : &TCOLME co ; ‘ 0&1‘{90\4«

ROASTERS




@emilia.gig e

31.2k followers

fairtradecanada
and
emilia.gig

Momfluencer Emilia Giguere partnered
fairtradecanada = CONCOURS & . .
Octobre est le Mois du commerce équitable chez Wlth US to l-aunCh the Second Falrtrade

@fairtradecanada. Lorsque vous voyez le label FAIRTRADE sur un . .
produit, c'est le signe que la marque s'engage a promouvoir des M h g h g l

conditions commerciales plus justes et a respecter les gens et la O n t I V e a Wa yl S OW I n S 0 m e O Ve
planéte o @

Pour cela, le concours donne la chance A deux personnes de to Quebec_based Fairtrade Certiﬁed

gagner des produits certifiés Fairtrade d'entreprises établies au
Québec, en plus d'une carte-cadeau de 100 $ dans les épiceries

GAtS - % brands and retail partners.

POUR PARTICIPER :

@ Aimez cette publication.
@ Suivez @fairtradecanada, @emilia.gig, @cafewilliam_,

@prar is.ca, @cafe offee, @bruleriesfaro, o
@middaysquares, @umanocommerceequitable, @equifruit et o I es
@igaqc

* Identifiez un-e ami-e et dites-nous pourquoi vous choisissez
le commerce équitable en commentaire.

T ———— 61 8 com ments
m Liked by robdesson and 407 others [ ] [ ]
70'( Impressions

OCTt

® Add acomment

Featured partners

CAFE

WILLIAM PBZ‘H“ EOU[FRUIT M&!‘,@g mro-oavsquaress  YMANO

100% Fairtrade commerce équitable




@thisrawsomeveganlife
89.2k followers

fairtradecanada

T — Vegan food blogger and cookbook writer
fairtradecanada Hi friends! October is Fairtrade Month so | am Em Von EUW teamEd up With US for the

hosting a GIVEAWAY with @fairtradecanada! Enter to wina

il bt e bt last local Fairtrade Month giveaway,
SR encouraging consumers to discover

farmers who grow our food, especially in a world that often
and i i

s el B.C.b d Fai d ified b d d

s vyl N .L. based Fairtrade certified brands an

supporting these important connections AND prioritizing .
tall sustainable farming practices. Fairtrade i th l_

et e 5 e ey retail partners.

farmers FOR farmers! Let's uplift each other and meet on equal

(or equitable) ground; one of maaaany ways we can do this is
choosing Fairtrade certified products when they're available to

us. o .
ENTER THE GIVEAWAY CONTEST: 1 [ J 8 I es

@ Like this post
@ Follow

kg 123 comments

@O Liked by fanfanorama and 1896 others
ocToseR 26

o [ ]
0 i 35k impressions

Featured partners

level @ 2 2™ i for)
a (o O Takes palsued G

foods




FAIRTRADE

@une.maman.vegane
22.9k followers

une.maman.vegane

. -, Vegan chef and blogger Marie-Michelle
@ oy + + oo Chouinard collaborated with us, in

~pub~ . . Z e

Gagne la collection compléte de cafés BIO & EQUITABLES de p h p h Ed k l h
@edika_espresso ainsi qu'une MACHINE A ESPRESSO JURA (&R a rtners I Wlt I a to a u nc a
@ @) d'une valeur de plus de 2000$ gréace & @fairtradecanada . . » 29

et @edika_espresso  Bien rémunérer ses employs, Cest giveaway featurin g Café Touché's
important ici comme ailleurs. C'est pourquoi faire le choix d'un

café certifié Fairtrade est si important: vous vous assurez que les . . .
agriculteurs qui s'occupent de vous soient rémunérés Fa I rt ra d e a n d O rga n I C CO lle Ctl 0 n .
convenablement. https://fairtrade.ca/fr/la-difference-fairtrade/

Pour participer au concours: Sois abonné & mon compte
ainsi que ceux de @fairtradecanada & @edika_espresso Like
” ce post! Dis-moi quel est ton breuvage caféiné préféré en
edika_espresso commentaire! Tu dois résider au Québec pour participer

Le concours prend fin le vendredi 3 novembre 2023 & 20:00. o
Bonne chance mes chanceux! 1 I es
Edited - 1w See translation .

@ ju_lie_francoeur Le reste de la cafetiére réchauffé au micro- o

ondes aprés que les enfants soient partis & la garderie & @&
2/ ke Reply iSeenanctation , z co m m e n s

v Qv A

[ ] o
o 16k Im pressions

(® Addacomment

Featured partner

édika



Collaboration with

queerbrownvegan &

@ Paid partnership with fairtrademarkus
queerbrownvegan - Original audio

Environmental educator Isaias Hernandez
joined forces with Fairtrade Canada and
Fairtrade America to raise awareness on the
importance of choosing Fairtrade and the
power of voting with your dollar when going

shopping. A total of 5,4k unique users viewed
his Instagram stories and Instagram reel.

View his Reel here.



https://www.instagram.com/p/CyTbDcwrcTS/

Organic (unpaid) influencers k\v)

To further spread the word about Fairtrade Month, we distributed gift boxes featuring Fairtrade products,
such as Balzac’s Coffee, Café William, Kicking Horse Coffee, Awake Chocolate, Galerie au chocolat, Van Houtte, Camino,
Theobroma and OMGs Candy, to influencers from across Canada with the goal of them organically sharing on
their Instagram Stories. We distributed 7 boxes in British Columbia, 5 in Ontario, 7 in Quebec, and 1in Nova
Scotia.

Out of the 20 boxes distributed, 65% of influencers organically shared with their audience for a cumulative
potential reach of almost 2 million!

‘,‘ thesweetandsimplekitchen 6h m asanavanessa bh
- @FAIRTRADECANADA
w0,

. Coffee and chocolate.
What better combo?







Fairtrade Month grand prize |\~|

This year, we went BIG by offering a chance to win a luxurious “waking up with Fairtrade” set valued at

over $1,400! Including a De'Longhi coffee maker, a $200 gift card to Sobeys, and products from Café
William, Kicking Horse Coffee, Level Ground Coffee Roasters, Mid-Day Squares, Prana, and Takasa.

5.3k people

entered to win the
Fairtrade Month
grand prize!

Featured partners

care S KICKING level VD, N
WILLIAM ELRLE &SRS ) ground  MIDDAYSQUARES  ToKGSs




Surprise and Delight

Each week we randomly chose 10 people from
our Instagram comments section to

win a bundle of Fairtrade certified body
cleanser and lotion PLUS a MiiR travel tumbler.
This helped us deepen engagement with our
community and bring some joy to our
followers.

In total, our Instagram posts saw
almost 8k comments.

comment on any of

10 winners draw

o

FAIRTRADE
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FAIRTRADE

An exclusive OneCoffee giveaway

7. onecoffeeorganic and

firtradecanada - For this exclusive giveaway, we

e e oot N partnered with OneCoffee to offer one
- lucky winner a Fairtrade coffee bundle
Celebrate Fairtrade Month with a .

ot e A that included OneCoffee pods and a
organic coffee ($200 prize value) ® Keurig machine.

Here's how to enter:

@ Like this post

+ Follow @OneCoffeeOrganic and
@FairtradeCanada

(]
Tag a friend (they must be following 1 k I I kes
both accounts too!) [ ]

B Share this post to your stories for a
bonus entry

This is our only account that will notify 1 .6 k com m ents

winners. Please report and do not give

oQv W

[ ] [ ]
OO ot 19k impressions

Featured partner

COFFEE
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Fairtrade shopping spree and coffee for a year

There is no such thing as too many
giveaways! To close Fairtrade Month, we
offered the chance to win a year's supply of
coffee from our partners at Van Houtte and
Kicking Horse Coffee and a $500 Visa gift card
for a Fairtrade shopping spree.

Win coffee forayear . 3.5k Iikes

and a $500 Fairtrade

shopping spree ) o 3.5 k com ments
35k impressions

Featured partners

waans ) VAN
COFFEE HOUTTE’
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Newsletter
performance

new subscribers

Almost people opened our weekly
newsletters

An average open rate

Over click-through rate

Over links clicked

Fairtrade Month is~

officially here! -

Thes propth.uelie saying 'S Betier uz;:mr\n
Canfmake adWerecce Togethet \ig Are Falrirdde.,

=3 ’

What's on the menu this week

Deal of the Week - Café
William

AA

o

FAIRTRADE



Web performance

Almost visited the Fairtrade Month
landing pages

time spent engaged in
exploring the landing pages

downloads from our Fairtrade
Month toolkit

\@ FAIRTRADE
_~ CANADA

FAIRTRADE

ARE

FAIRTRADE

FAIRTRADE




Instagram
performance

1,200 new followers

14k total content interaction (likes,
comments, saves and shares)

() o
Over 2 million impressions

8 total profile visits

FAIRTRADE

v 232 134K 991

FAIRTRADE Posts Followers  Following

Fairtrade Canada

Nonprofit organization

IT'S BETTER TOGETHER #wearefairtrade /| § @ @
-] |/ ENSEMBLE C'EST MIEUX!
#équitablesensemble

See Translation

(2 linktr.eeffairtradecanada

Professional dashboard
183K accounts reached in the last 30 days

Edit profile Share profile Email

0O @ ¢

Takeovers  #WeAreFair... Fairtrade M...
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o
Earned Media -

Partnering with Fairtrade America, we took a _ ,
. . . Fairtrade branches unite for ‘We
joint approach to media engagement and saw Are Fairtrade’ campaign
results. We secured -

that targeted key audiences for
Fairtrade, including Perfect Daily Grind,

Confectionary News, and Global Coffee Report.

In total, we saw almost across
all coverage.




Paid Media

This year we engaged with Narcity for a paid
integration to drive traffic to the brand promo
page and promote the Fairtrade Month

grand prize.

Over 34k total impressions

Almost 25k views

43%b scrolled to read the full article
Almost 200k Google Ads impressions
Almost 500 link clicks

Read the full article here.

home shop

You Can Unlock
Rewards By Making
Mindful Choices This
Fairtrade Month

Being fair never tasted so good!

4 A
e . /
y o d

o a2 magic

Courtesy of Fairtrade

o

FAIRTRADE



https://www.narcity.com/you-can-unlock-rewards-by-making-mindful-choices-this-fairtrade-month

o

FAIRTRADE

Hearing from
thought-leaders

Panier d’épicerie | La
résilience du commerce

équitable
, a researcher, professor,
and thought-leader in the food distribution and
policy space, wrote an opinion piece for oo 636K
Fairtrade Month that got coverage across Laréailsboedi cotikioros
multiple publications, including the Toronto Smiable ~ 8
Sun and La Presse. 5.
o
le bonheur

Read the article

AFFAIRES
> LES PLUS CONSULTES
DERKIERE HELRE



https://torontosun.com/opinion/columnists/charlebois-fair-trade-products-are-typically-less-popular-when-food-prices-rise-this-time-its-different
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A conversation with
the next generation

Hosted by Fairtrade Canada and Fairtrade America,
the event gathered three young farmers from three
different countries and realities, to discuss the
impacts of climate change, the challenges of
inflation and their vision for the future of farming.

The panel was moderated by Leah Thomas, an
influential environmental communicator known to
her community of followers as Green Girl Leah.

Overall, the event saw almost 600 people register
and 200 people attend live, including campuses
organizing their own showings.

View the digital event here.

ZULY GRANADOS

Coffee producer,
Guatemala

FELIXTETTEH

Cocoa Farmer,
Ghana

FAIRTRADE

ANABEATRIZ AGUILAR

Banana Farmer,
Ecuador

LEAHTHOMAS

Eco-communicator



https://www.instagram.com/greengirlleah/?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--hy9zQ1pvMar_SQW5PLdsKksVBflPntn6wysexOVHi--aCDPcNKzo7m8te5wyWBC79Ib0u
https://www.youtube.com/watch?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9vllO7Cl8zGG692AhslATWUFHHgDcUiZG6KQT6NXYRGapBF_k5Xa28g46h19Z1vVlKGxMR&v=lDMoJ1D4Ub4&feature=youtu.be

AWAKE®W  BALZAC gggm WILLIAM

COFFEE
ROASTERS

B\
aaaaaaaaaaaaaaaaaa e
CRANK =
camino CRANK _@;i N2
HAAN

— : e E ) ) .
U Gaeflrc kcEc nﬁaltE CSD\,U NN IE ” K:I(él;l;lEq g!«eo‘;,ﬁ! d o&fydd MID-DAY SQUARES ‘ mG __

WA @5

100% Fairtrade coffee

COFFEE

oooooooooooo

& |
& ), N -Better
fObGYf SPIRIT BBAR Takasa

COFFEE

uMano VANG
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