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Retail 
Engagement



More than 1,200 retailers 
participated in Fairtrade 
Month 2024



Almost 500 retail and brand partners ordered the 
point-of-sale kit.



Retail Features & 
Promotions

The retail promo page was used as a 
tool to guide consumers to local 
participating retailers offering in-store 
and online promotions during Fairtrade 
Month 2024.

Features of the week



We saw 14 retail banners offering flyer promotions across 
782 locations.



Retailers were highly engaged on social media through 
fun Reels and posts. 

Check out this fun 
Reel from Choices 
Market here..

https://www.instagram.com/reel/DBSkZh6x3_A/?igsh=anJ0MnVlYTY2eG9x


Farm Boy showcased their Fairtrade commitment in the 
October issue of their inSeason Magazine. 

Discover more about their 
journey and commitment 
to Fairtrade by exploring 
pages 62 to 65 here. 

https://online.flippingbook.com/view/808458833/62-63/


Brand 
Engagement



34 brands participated 
in Fairtrade Month 2024 
activations



Brand Features & 
Promotions
The brand promo page featured almost 
30 brands with exclusive Fairtrade 
Month promotions on their Fairtrade 
products. Throughout the month, we 
actively drove consumers to the page 
through social media, newsletters, and 
digital advertising.

Features of the week



We promoted the “Feature of the Week” across social media, 
newsletters, and website.



More than 30 brand partners actively spread the word about 
Fairtrade Month on social media for a potential reach of  725k.



Brands also talked about Fairtrade Month in their 
newsletters. 



Bridgehead Coffee launched a dedicated Fairtrade 
landing page for Fairtrade Month.

See how Bridgehead 
communicates about 
their commitment to 
Fairtrade here.

https://www.bridgehead.ca/pages/commitment-to-fair-sourcing


Bridgehead Coffee organized a “Talk & Tasting” event at 
their roastery to celebrate Fairtrade Month.



Canterbury Coffee organized an interview with 
BC CTV News to talk about the importance of Fairtrade.

See how our CEO, Julie 
Francoeur, dives into 
the importance of 
Fairtrade and Fairtrade 
Month in this interview 
here. 

https://bc.ctvnews.ca/video?clipId=3015370


Brand partner Instagram takeovers 
Brands connected with our community by taking over our Instagram channel and sharing 
their values and commitment to Fairtrade. We saw almost 27k impressions across all Stories.



Campus 
Engagement



30 campuses participated in 
Fairtrade Month 2024



30 campuses went above and beyond to talk about 
Fairtrade Month on social media.



Campus Instagram Takeovers 
Throughout the month, campuses demonstrated their commitment to sustainability and 
Fairtrade by taking over our Instagram channel. We saw almost 27k impressions across all 
Stories.



Content Creators 
Engagement



4.7k likes
735 comments

23.3k reach

Featured partners

@bravo_maude
16.7k followers

Actress, environmental columnist, and 
author Maude Carmel partnered with us 
to launch the first Fairtrade Month 
giveaway, featuring Quebec-based 
Fairtrade certified brands.



Sustainability advocate Deena Stahl 
partnered with us to launch the 
second Fairtrade Month giveaway, 
showing some love to Ontario-based 
Fairtrade certified brands.

5.2k likes
1.8k comments
27.6k reach

Featured partners

@earthlingdeena
20.7k followers



Featured partners

9.5k likes
1.9k comments
140k reach

@thebarkhadiaries
35.7k followers

Wellness girlie Barkha Patel teamed up 
with us for the last Fairtrade Month 
giveaway, encouraging consumers to 
discover B.C. based Fairtrade certified 
brands.



Organic Content Creators
To further spread the word about Fairtrade, we distributed gift boxes featuring Fairtrade products, from 
brands like Café William, Kicking Horse Coffee, Four O'Clock, Prana, Hu Kitchen, and Camino, to content creators from 
across Canada. We distributed 8 boxes in British Columbia, 7 in Ontario, 8 in Québec, 1 in Nova Scotia, and 1 in 
Saskatchewan.

Out of the 25 boxes distributed, 76% of creators organically shared with their audience for a cumulative potential 
reach of 705k!



Giveaways and 
Grand Prize



Fairtrade Month Grand Prize
This year, we offered one lucky winner the ultimate eco-friendly set, valued at over $1,200! Included were a 
FoodCycler Eco 5 composter from Vitamix, products from Café William, Camino, and Awake Chocolate, along 
with Fairtrade swag. 

4.2k people 
entered to win the 
Fairtrade Month 
grand prize!

Featured partners



227 likes
447 comments
7.5k impressions

In collaboration with 

There is no such thing as too many giveaways! 
We joined forces with The Café Passport to 
offer followers the chance to win 2 passports 
for the city of their choice. 

Flash Giveaway with The Café Passport



752 likes
3.3k comments
350k impressions

Featured partner

For this exclusive giveaway, we partnered 
with Equifruit to offer one lucky winner a 
$100 Costco gift card and Equifruit swag. 

Exclusive Equifruit Giveaway 



Newsletter, Social Media, 
and Website Performance



Newsletter 
Performance

3.3k new subscribers

10k people opened our weekly 

newsletters

Over 1,7k links clicked



Web Performance

Almost 30k page views across 

campaign pages

Over 47 hours spent engaged in 

exploring campaign content

Almost 12k clicks across all 

campaign content links

Almost 7k visits to the brand and 

retail promo pages 



Instagram 
Performance

Over 1,000 new followers

Almost 30k total content interaction 

(likes, comments, saves, and shares)

Almost 1 million impressions

Over 7k total profile visits



Media and PR



Paid Integration

Almost 40k organic Instagram impressions

Over 95k paid social impressions

Over 200k Google Ads impressions

Almost 2k link clicks

Almost 341k total impressions

Read the full article here.

We engaged with Narcity for a paid integration 
to drive traffic to the Fairtrade Month brand promo 
page, highlighting key partners, such as Café 
William, Awake Chocolate, Four O’Clock, Kicking 
Horse Coffee, and Thai Mountain Coffee.

https://www.narcity.com/fairtrade-month-discounts-canada-2024


Costco Canada Ad 
This year, we engaged Costco Canada for a 
paid social media ad to raise consumer 
awareness on Fairtrade certified brands 
available across Canadian Costco stores. 

To check out the 
ad, click here. 

Featured partners

2.5 million total reach

4.3 million impressions

https://www.instagram.com/p/DBjZQ3oNjyv/


Joint Event with 
Fairtrade Foundation



Be The Change: 
30 Years of Fairtrade 
Impact
Hosted by Fairtrade Canada and Fairtrade 
Foundation, the event celebrated 30 years of 
Fairtrade in Canada and the UK. It recognized the 
commitment of advocacy groups who have 
championed the movement over the last 3 decades. 
The event also included a session with Bismark 
Kpabitey, a Fairtrade cocoa farmer, who shared his 
experience in advocating for farmers and workers 
in Ghana. 

Overall, the event saw over 120 people register 
and over 70 people attend live (a 60% turnout 
rate).



Thank you to our participating partners!
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